INVITATION FROM REPUTED CREATIVE AGENCIES TO WORK ON SOCIAL MARKETING PROGRAM
HLFPPT (Hindustan Latex Family Planning Promotion Trust) a leading social marketing organization is implementing programs across the country. HLFPPT works in partnership with USAID, BMGF, DFID, NACO, NRHM and other development partners. HLFPPT is looking for selection of an agency for providing creative developments for their upcoming projects. The following are the major points to be considered.

· Promotional initiatives have mostly been limited to mass media which has limited potential in targeted reach of high risk, bridge (migrants, truckers and clients of female sex workers) and rural populations.  The mass media approaches also lacked a regional context; hence the mid-media campaign needs to be focusing on region specific, contextual and appropriate for the Condom Social Marketing in specific states.

· Social marketing initiatives have to co-exist beside the commercial initiatives and free distribution system for condoms.  

· Condom Social Marketing Programme will be covering the general eligible masses with an special focus on High Risk Groups- CSW, FSW, Truckers etc.   As the non-traditional outlets offer easy and convenient access to condoms, hence the creative to suit for both the Traditional and Non-Traditional points where condoms will be made available. 

· Finally, there has not been sufficient focus on addressing market gaps and consequent expansion of the condom market. Clearly the overall condom market cannot expand without a concomitant focus on the rural market; hence the positioning of the campaigns has to be addressed to the middle and lower income groups of the society.

· The overall campaign is very much retail sales-driven and some of the campaigns are pre-decided- Wall Paintings, Hoardings, Branded Rural Van Promotion, Haat/Mela Campaigns, Bus/Auto Paneling, Road Show Vans, POP/POS materials, Folk Media Based Campaigns. We can also implement some other mode of campaign if it is innovative, new and addresses the maximum audience.

HLFPPT is looking for selection of agency for providing following creative developments: 
1. Activities

2. Mela & Haat Participation

3. Wall & Shop Paintings

4. Dealer Boards

5. Tin Plates

6. Hoarding

7. POP Material

8. Innovative POP Materials

9. Bus Panel Painting

10. Media Advocacy

11. Folk Media

12. Mega Events

13. Merchandising & Window Display Scheme

14. Branding (Tarang Sandesh)

Expression of Interest (EOI) is invited from agencies with the following documents:
1. Last 3 years (financial year wise) turnover.
2. Full service set-up with creative, media development.

3. Certificate/ documents evidencing past major activities done for the last 3 years.
4. Agency profile, client list, previous work credentials and samples of collaterals.
5. Copies of service tax registration and PAN card. 
Preference will be given to the agencies that have got HIV/AIDS/Social Marketing/Family Planning program exposures.

Please note that purchaser reserves the right to accept / reject / select any supplier and reject any or all offers at any time prior to award of contract, without thereby incurring any liability to the affected bidders on the grounds of the purchaser’s action.

Interested agencies may submit their EOI within seven days to National Marketing Manager, HLFPPT, B-11, Sector -59, Noida, UP. 

National Marketing Manager,




Date: 15.05.2009

HLFPPT, Noida, UP
