Dated: 30th Nov 2009 
Request for Proposal for Selection of Agency for NGO Capacity building Program for Maharashtra and GOA 
1. The proposal formats will be available on all working days from 30th Nov 2009 to 10th Dec 2009 between 10 a.m. and 5 p.m. The tender must reach the office of the undersigned by 3.00 p.m. on 10th Dec 2009
2. The financial bids of the technically qualified bidders will be opened at 5.30 pm on 10th Dec 2009. 
3. The order will be awarded for services with the lowest bidder from the technically qualified bidder.
4. The bid shall be valid for a period of 12 months from the date of bid opening. 



HLFPPT is implementing a Condom Social Marketing Project-MCSMP (awarded by USAID-India) for the entire state of Maharashtra to upsurge HIV prevention initiatives in the entire state. Maharashtra today has the highest incidence of HIV in India, accounting for over 50% of all HIV/AIDS cases in the country. The epidemic took an enormous leap among groups with high risk of infection, such as sex workers, Men having sex with Men, Injecting Drug Users, Truckers, Youth and Transport Workers.      

MCSMP carries out generic condom promotion and demand generation activities in its effort to make condom use a habit among the target population. For this it conducts capacity building program for NGOs for social marketing of condoms in high risk areas of 22 high prevalence districts of Maharashtra.

For this it has decided to hire the services of a training agency to conduct capacity building of all NGO partners of MSACS, MDACS, Avert Society and GOA SACS in social marketing of condoms. And develop innovative capacity building tools in Marathi, Hindi and English. 
Scope of work:-

To develop NGO Capacity building module for social marketing and manual in simple language in Hindi, English and Marathi, easy to use 

Computer based training manual and module, user friendly, easy to operate at local level NGOs 

Content of the CB manual should be:-

For Trained NGOs:-

      -
    Basic orientation of application of marketing principle for social marketing 

· Designing of Condom Social Marketing program, demand assessment, ROI for stockists and NGOs with illustration and example

· Implementation Strategies and
· Monitoring and Evaluation plan 
For Fresh NGOs 

· Application of Marketing principles in social marketing 

· Orientation to Sales and Promotion strategies 

· Enhancing sales skills 

· Objection handling, persuasive skills 

· Stock management, 

· Distribution channels, 

· Costing, pricing and profit margin with illustrations 

· Field operation plan, beat and route planning 

· Sale tracking and monitoring tools 

· Follow up and documentations 

· Basic orientation on HIV/AIDS and role of condoms in prevention 

(DEVELOP SEPARATE MANUAL FOR FRESH AND TRAINED NGOs)
Overall objectives is to train NGOs in social marketing so that they can adopt social marketing as income generating activities and their skills can be used in social marketing of any product and services to sustain NGO in community. 
Agency is also expected to conduct TOT (Training of Trainers) program for KEY Members of NGOs partners of MSACS, Avert Society, MDACS and GOA SACS and other stakeholders in Maharashtra and GOA. 
We solicit proposals with detailed costing from agencies having past experience in similar line of activities. The scope of work with specifications is attached as Annexure 3.
Specific Deliverables:

1. The artwork used for the printing will be provided by HLFPPT in the Coral-Draw/JPG format.  The Colour Scheme, Punch line, Pack shots etc cannot be changed from what would be provided in the artwork by HLFPPT except with prior permission.

2. The appropriate logos have to be printed as per the guidelines given by the Project authorities.

3. The soft copy of the design of the material has to be approved by the Program Manager /Communication Manager before printing.

4. The cost of the materials to be quoted should include all the cost of transportation, Taxes etc.

5. The agency will be responsible for the safe delivery of all the materials to the Godown of HLFPPT in Mumbai or delivery to all the districts. The agency can not charge any ancillary costs like- Loading and Unloading, etc.

6. The agency needs to provide the sample of final draft before printing the entire requirements. 
7. The respective specification for the manual is mentioned with the Bid Document and the agency can not deviate from those specifications.

8. The agency has to re-supply the manual  at no extra cost to HLFPPT, in case of any damage during the scheduled transportation.

9. Quotations/Bills etc will have to be submitted for each manual in Hindi, English and Marathi
10. HLFPPT reserves the right to decide on the actual number to be printed for this activity/campaign.

State : Maharashtra
Districts: Ahmednagar, Amravati, Aurangabad, Beed, Chandrapur, Dhule, Jalgaon, Kolhapur, Latur, Mumbai, Nagpur, Nasik, Osmanabad, Parbhani, Pune, Raigad, Ratnagiri, Sangli, Satara, Solapur, Sindhudurg, Thane..
.

Annexure 1

Terms and conditions
1. The applying firm must have PAN (Permanent Account Number) and registered with the Sales Tax / Value Added Tax and the support for the same is to be attached.

2. Bidders should provide brief profile of their work experience along with client list for the last three years along with the photographs of printing work done earlier with the client, if any. 

3. The tender received through FAX/ E-mail or received late due to postal delay etc. will not be accepted. The parties have to ensure the receipt of bids well in time.

4. Technical & Financial bids are to be submitted in separate sealed envelopes marked to Programme Manager/Communication Manager, HLFPPT, R- 201, Remi Bizcourt, Veera Desai Road, Andheri (W), Mumbai – 400 053.

5. The initial contract / order will be placed for a period of 6 months from the date of award.

6. In case of mistake in the printing of material, the consignment may be rejected outright or penalty will be levied depending on the nature and magnitude of the mistake, as decided by the committee.

7. HLFPPT reserves the right to accept /reject/ select one or more service provider and to annul the bidding process any or all bids at any time prior to award of contract without thereby incurring any liability to the affected bidders.

8. The tender will be appraised by a committee formed by HLFFPT-MCSMP.

9. HLFPPT-MCSMP shall without prejudice to its other remedies under the contract, deduct from the Contract Price, as Liquidated Damages a sum equivalent to 2.5% of the price of agreed unperformed Services for delay of each day until actual delivery or performance, up to a maximum deduction of 20% of the contract Price. Once the maximum is reached, HLFPPT may consider termination of the contract.
10. In case of delay on the part of HLFPPT-MCSMP in providing the approvals the time of delivery will be extended by equal number of days. 
11. Documents required to release the payment:

a. Complete Bill with PAN No.

b. Dispatch details & Goods received Note signed/stamped by the receiver.

12. Those who are not qualified technically will not be entertained in financial bid.
13. HLFPPT reserves the right for extending or curtailing printing of materials mentioned. 
14. The bidder has to submit along with his financial bid, a copy of the terms and conditions (all pages) and the technical bidding format duly filled, signed and stamped on all pages indicating their unqualified acceptance.
15. The insurance for any accident, damage due to riots, public vandalism, acts of god etc need to be taken by the agency and no claims related to this will be acceptable by HLFPPT

16. All kinds of insurances and associated costs, if any, will be borne by the agency.

17. Award of contract shall be made to an agency / consultant who has the best experience and to the lowest bidder. If due to some unavoidable circumstances the 1st lowest Bidder is not able to complete the assigned work, the order will go to 2nd Lowest Bidder at the price of L1. 
18. HLFPPT MCSMP carries the right to negotiate with the L1 party while awarding the contract.
19. There can be a 20% increase or decrease of quantity of goods originally specified 

20. Payment release Schedule - 100% payment will be released after 15 days of Invoice received.

21. The Payments will be done thru local cheque / Demand Draft.

22. TDS as applicable will be deducted as per IT rules.

23. The rates quoted will be inclusive of all Taxes/Levies/Freight/Octroi etc.

24. Samples must be submitted with Quotations (wherever applicable)

25. Quotation should be supplied in the format provided, it should be properly signed, and conform with terms and conditions

26. The rates quoted by the bidder shall be fixed for the duration of the contract and   

       shall not be subject to adjustment on any account.

27. The Prices should be quoted in Indian Rupees only

Any queries can be addressed to rnainakwal@hlfppt.org or ukrishnan@hlfppt.org The sealed envelope should be subscribed as “Quotation for Selection of Agency for NGO Capacity building Program”
We agree to all terms and conditions as mentioned above including the validity of the offer

Utmost confidentiality of the data provided shall be maintained. 

Name, Designation,  Signature & Seal of the bidder 

Address for communication:

HLFPPT 

R - 201, 2nd floor, Remi Bizcourt

Veera Desai Road

Andheri W, Mumbai – 53.

Phone: 022-61455707
Annexure 2 
Technical Bidding Format

Note:  All the following details shall relate to the vendors supplying the material  

01. Name of the Bidder

a. full postal address

b. full address of the premises

c. telegraphic address

d. telex number

e. telephone number

f. fax number

g. Year of starting business

02. How much Printing  has been undertaken during 2008-09 (Pl give client wise details with photographs)

Article/Material 

Client                         
State                

Period

03. Total annual turn-over (value in Rupees) (2 Years 2007-08 & 2008-2009): 

Signature and seal of the bidder

Annexure – 3
You are invited to submit your most competitive quotation for the following goods:-

	Item
	Size in inches
	Paper
	Design
	Finish
	Quantity

	1. Manual 
3 languages

(English, Hindi & Marathi)
2. Computer based training Tools
	A-4
	Cover and back – 210 gsm gloss art card
Inside sheets – 130 gsm gloss finish art paper
In quality CD or DVD 
	Cover – both side 4 color printing

Sheets – both side 4 colour printing
With Bhau branding on   covers and CD/DVD
	Center Pinning and binding
Damage proof packing  
	1000 (350 Marathi, 350 Hindi and 300 English
1000 sets 350 in Marathi, 350 in Hindi and 300 in English


Annexure 4
Financial Bidding Format

  
   (To be enclosed in separate sealed cover)

	Sl. No.
	Description Goods
	Specifications
	Qty.
	Unit
	Quoted Unit Rate in Rs.
	Total Amount

	
	
	
	
	
	
	In Figures
	In Words

	
	Taxes (With Break up)
	
	
	
	
	
	







Gross Total Cost:  Rs. ..........................
We agree to supply the above goods in accordance with the technical specifications for a total contract price of Rs. ...........(amount in figures ) 

(Rs. ..............……………………………………………………………..amount in words) within the period specified mentioned in the Invitation for Quotations.

We agree to abide by the terms and conditions as mentioned in the RFP.

We also confirm that the normal commercial warrantee/guarantee of ........... months shall apply to the offered goods.

Signature and seal of the bidder

