

Request for Proposal

  for Folk Media 
1. The proposal formats will be available on all working days from 03.06.2009 to 09.06.2009 between 10 a.m. and 12 p.m( Noon) . The tender must reach the office of the undersigned by 12.30 p.m. on 11.06.2009
2. The financial bids of the technically qualified bidders will be opened at 11.00 am on 12.06.2009. The representatives of the technically qualified bidders are invited to be present during the opening of the financial bid.
3. The order will be awarded for services with the lowest bidder from the technically qualified bidder.
4. The bid shall be valid for a period of 12 months from the date of bid opening. 



Scope of work
Hindustan Latex Family Planning Promotion Trust is implementing the Targeted Social Marketing Programme for 11 Districts (8 High Prevalence and 3 High Fertility) of Madhya Pradesh.
Folk media campaign is an important strategic input which leads to community education and behaviour change. This is a local folk drama which combines the strength of infotainment (information and entertainment), presented before the rural community. The troupe consisted of 4 competent members who perform along with musical instrument. The troupe were completely equipped with audio system, musical instruments, script and auto dated camera. Each activity was followed by distribution of gifts and post activity evaluation of knowledge gained. 

The activity began with a pre-program publicity including musical promotion in the village. The group also visits and invites key stakeholders in the villages, for example the ICDS workers, Sarpanch, Teachers and other instrumental person of the village for gathering their support for attaining the project objectives and outcome initiatives.

State : Madhya Pradesh
Districts: Bhopal,Indore,Dewas,Harda,Mandsaur,Panna,Rewa,Siddi,Chatarpur,Sagar & Balaghat

The item wise specifications are given below:

Specifications

· Good vehicle(Tata-407) to carry the troupe and other systems:
	
	

	Will carry on an PA unit comprising
	

	A Cassette Player
	

	An Amplifier
	

	2 Speakers
	

	A Microphone
	

	UPS/Generator
	

	One Camera for reporting on gathering
MAN POWER.
	

	The Troupe should consist minimum of of 3 performing artist 2 of which should be women.
	

	The Troupe (as is mentioned above) to be selected from local areas and should be able to converse in local dialects. The team should follow a standard dress code.
	


Terms and conditions

(To be enclosed with technical bid)

1. The bidder should have an annual minimum turnover of Minimum Rs. 15 Lac 
2. The applying firm must be PAN (Pernamant Account Numbar) and registered with the Sales Tax / Value Added Tax and the support for the same is to be attached.
3. Proof of certificate for turnover is required to be submitted with the tender (CA certificate or a copy of the Balance Sheet). 

4. Bidders should provide brief profile of their work experience for the last three years along with the photographs of the van based promotion work done earlier with the client list.

5. The tender received through FAX/ E-mail or received late due to postal delay etc. will not be accepted. The parties have to ensure the receipt of bids well in time.

6. The successful bidder will be required to execute a performance security of ten percent of the value of the contract in form of Fixed Deposit with Nationalize Bank with lien marked to HLFPPT or   provide the bank guarantee. The security should be valid till the contact is valid.
7. Technical & Financial bids to be submitted in separate sealed envelopes marked to Programme Manager/Manager Sales-E 7 / 83 Ashoka Society Arera Colony Bhopal (M.P).
8. The initial contract / order will be placed for a period of 6 months from the date of award.
9. The bidder could apply for a single state, a cluster of states or for all states. The bid should at least be for one state. The running cost will be payable only from the state capitals for example a van for Madhya Pradesh will have its running cost paid from Bhopal only.

10. The route plan will be provided by HLFPPT at the beginning of the cycle. In the event of difficulty in operations it needs to be communicated by van operator to HLFPPT and the best efforts will be made to provide an alternate site for performance. However no such requests will be accepted once the van cycle is commenced.  
11.  In case of disruption of the journey cycle the penalty will be levied.
12. HLFPPT reserves the right to accept /reject/ select one or more service provider. And to annul the bidding process any or all bids at any time prior to award of contract without thereby incurring any liability to the affected bidders.

13. The tender will be appraised by committee formed by HLFFPT.

14. HLFPPT shall without prejudice to its other remedies under the contract, deduct from the Contract Price, as Liquidated Damages a sum equivalent to 2.5% of the price of agreed unperformed Services for delay of each day until actual delivery or performance, up to a maximum deduction of 20% of the contract Price. Once the maximum is reached, HLFPPT may consider termination of the contract and can forfeit the security amount.
15. In case of delay on the part of HLFPPT in providing the approvals the time of delivery will be extended by equal number of days. 
16. The cost of fabrication will be paid within two days of approval of fabrication. The cycle costs will be paid within 10 days of completion of each cycle subject to the approval of van activity reports by HLFPPT.

17. Documents required to release the payment:
· Activity Report – certified by Programme field staff

· Each day activity report with 2 photographs (suffix with each day report) 
· Complete Bill with PAN No.
18. Those who are not qualified technically will not be entertained in financial bid.
19. HLFPPT reserves the right for extending or curtailing the Folk activity 
20. The bidder has to submit along with his technical bid a copy of the terms and Conditions (all pages) and the technical bidding format duly filled, signed and stamped on all pages indicating their unqualified acceptance.

We agree to all terms and conditions as mentioned above including the validity of the offer

Utmost confidentiality of the data provided shall be maintained. 

Name, Designation & Signature of the bidder with the Seal

Technical Bidding Format

(To be enclosed with technical bid)

Note:  All the following details shall relate to the vendors supplying mobile promotion vans  

01. STATE APPLIED FOR:  
02. DISTRICTs:
03. Name of the Bidder

a. full postal address

b. full address of the premises

c. telegraphic address

d. telex number

e. telephone number

f. fax number

g. Year of starting of manufacturing
04. Number of Folk Media/Nukkad Natak Operated in 2008-09 (Pl give client wise details)

1 cycle = 26 days
            Client                         State                Number of Cycles                  Period

05. Total annual turn-over (value in Rupees) (2 Years 2007-08 & 2008-2009): 
Activities undertaken by the Folk Media Crew members.
	a) Pre programme publicity including musical promotion at village-1 at 8:30 AM & village-2 at 2:30 AM and Folk in the evening.

	b) Merchandising at shops and outlets at villages 1, 2 & selected villages.

	c) Four troupe members are required to form 2 groups; one group should visit the key persons in the villages, for example the ICDS worker, Sarpanch, Teacher and any other influential person of the village. The group should attempt to influence person of the village. The group should attempt to influence the above to endorse the programme at the onset in the evening. Preferably each team should comprise of two female members. The group should do extensive merchandising to enhance visibility of brands at Pan shops, RMP clinics, Groceries etc.

	d) Spot sales through collapsible stall & games

	e) Postering and Stenciling at prominent place with high visibility 

	f) Organizing game shows at the folk site (Putting Two stalls- one for Game and another for Display, counseling and Sales of Product) and conduct issue specific meeting at villages along with the Target Audience (Game kit, Script to be provided by Agency) (Two stalls would be provided by HLFPPT).

	g) Distribution of Gifts (provided by HLFPPT)

	h) Record of gifts distributed to be submitted by agency for each show.


05         Details for Folk Media Events events managed in last  3 years(Major orders only)

06         Whether similar job work undertaken in the past, if so details & photographs.   

Customer                    No. Of Folk Media Cycle            Year
07
Details of Vehicle to be used in the Proposed HLFPPT activity

a. Vehicle

Type of Vehicle:

Manufacturer of Vehicle:

Year of Manufacture:

b. Staff 

                                                Manpower available                 To be hired

Driver

Promoters


4 Artist(2 Female)
c. Equipments used
Type                              Year of Manufacture and Model

Signature and seal of the bidder

  


Financial Bidding Format

(To be enclosed in separate sealed cover)

	State Applied For  -      (                            ) & Districts :
	One Time Cost
	Recurring Cost

	Running Cost for 26 Days Cycle with 2 shows in 1 Day:                                                            
	
	

	With Crew- 5  No. (Including 4 Artist)
	
	

	P.A. System /Painting 
	
	

	Monitoring & reporting 
	
	

	Sub Total 
	
	

	Agency commission
	
	

	Branding
	
	

	Flex Star / Hannua - Digital solvent printing 
	
	

	Vinyl
	
	

	TOLL & ON ROAD EXPENSES


	
	

	Any Other (Please Specify)
	
	

	Total
	
	


1. General Conditions
a. All performing crew insurances and associated costs will be borne by the suppliers

b. The insurance for any accident, damage due to riots, public vandalism, acts of god etc need to be taken by the supplier and no claims related to this will be acceptable by HLFPPT

c. The public liability insurance need to be taken for vehicle at suppliers cost

d. Any local operation costs in obtaining site clearances need to be borne by the supplier 
